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PROBLEM

Only 15% of overseas customers have awareness of Chinese brands
And only 38% have trust in products made in China“

Not many international fans have a clear understanding of 11.11

1 BRANDZ TOP 100 Most Valuable Chinese Brands 2017
2 BRANDZ Top 30 Chinese Global Brand Builders 2017: The hottest brands & the brands to watch
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AliExpress Q

Shopping Guide

THE WORLD'S

BIGGEST

GLOBAL SHOPPING FESTIVAL

THOUSANDS OF BRANDS
MILLIONS OF PRODUCTS
ONE DAY TO SAVE

Sale Home Explore Fan Lists Download app

Maswuanr

AliExpress Q

KaK COKOHOMMUTL >

CAMbIN

rPAHANO3HbIN

BCEMWPHbIW AEHDL WONMWUHIA

Toicayn 6peHpoB
MunnmoHbl TOBapoB
OpHa pacnpopgaxxa

WuTepecHos MNop6opkw Bonswe 8

EL DIA MUNDIAL DEL SHOPPING MAS

GRANDE

DE LA HISTORIA

Miles de marcas
Millones de articulos
Un dia para ahorrar

Portada 11.11 Descubrir Listas Descargar app

AliExpress Q

Guladel 11.11

Home

AliExpress Q

Guia de Compras

O DIA MAIS

ESPERADO

DA HISTORIA

Milhares de marcas
Milhoes de produtos
Somente um dia

Descubra Favoritos Baixe nosso App

AliExpress Q

Guide d'achat

LE PLUS

GRAND

FESTIVAL INTERNATIONAL DU SHOPPING

:
-

Des milliers de marques
Des millions de produits
Un jour pour économiser

Accueil 11.11 Découvrir Listes Télécharger I'App
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GOAL

Get fans who might not be familiar with Chinese brands or 11.11
excited tor the World’s Biggest Global Shopping Festival
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STRATEGY
GOAL Brand Awareness MEASUREM =2\

Increase awareness
of AliExpress and
key sellers

Reach and exposure
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STRATEGY
GOAL

To engage with

customers in a way Engagement Interactions
that humanizes the

MEASUREMENT

Likes, comments,

brand and puts the
"social” in social
media
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STRATEGY
GOAL

To increase i )
AliExpress fans and an growt
Inspire trust Engagement
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PROJECTS

1. Litestyle videos: Awareness

2. #HAPPY1111: Engagement
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PROJECTS

1. Lifestyle videos: Awareness
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WHAT WE DID

A video series a month that SHOWED users the quality of
oroducts from Chinese brands

et users see in a fun, SHAREABLE way how Chinese brands can
eftectively fit into their lives.

Short, fun clips, with no text or voice-over that make it easy for fans
to SHARE across languages and cultures
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September: Cooking with AliExpress
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October: Bath Time with AliExpress
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November: Celebrate 11.11 with AliExpress
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LIFESTYLE Bette
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Follow us fc_x more great AliExpress ~ Follow us for more great AliExpress
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PROJECTS

2. #HAPPY1111: Engagement
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WHAT WE DID

Linked our 11.11 hashtag contest (#happy1111) to what users already like to do
on social media: Share photos and videos ot happy moments

Thus effectively having users think of 11.11 as a part of their everyday lite

And making it easy for user’s friends to participate in the activity
and learn about 11.11 and AliExpress

To capitalize on the already successtul Lifestyle videos, we linked the two
campaigns using 11.11 branded imagery and endcards
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Emter To Win Vole E'Win Wanners

THE WORLD'S BIGGEST
GLOBAL SHOPPING FESTIVAL

AlIExpress

Srarter Pggeng Betier vy My Ovders Melp  Buyer Protection

KT

GLOBAL SHOPPING
FESTIVAL

#HAPPY1111

ENTER TO WIN $500 +
A SPOT IN OUR COMMERCIAL

Enter to win $500 plus a spot in
our worldwide 11/11 commercaal!

ZTFEAO v Buyer Protection Help ~ D Save big on our app! Shipto== /7 USD v Language v

Cart List My AliExpress —
AHAPPYITI I

+ ™
A“Express I'm shopping for... All Categories ~ m .E L0 Wish Signin  Join

Just snap a pic or take an 11-second video of
what you love and share on Facebook, Instagram, VK or Twitter

L with #happy1111

Smarter Shopping, Better Living!

CATEGORIES See All > SuperDeals Featured Brands AliExpress Collections Bestselling Tech Discovery  Trending Styles

8 Women's Clothing
ff’ Men'’s Clothing YOUR HOM E,

Phones & Accessories YOUR STYLE
NEED INSPIRATION? Computer & Office #HAPPY1111

) Consumer Electronics

-, Enter to win $500 + a spot in

6 Jewelry & Watches : \
our next commercial o N

See what makes us happy S Home & Garden
@ Bags & Shoes

f} Toys, Kids & Baby

@ Sports & Outdoors

A Health & Beauty LEARN MORE

&= Automobiles & Motorcycles

Featured n NAPEARL On sale —
Brands / OCT.26-27 RULES

“Ii Home Improvement

SHARE ON
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RESULTS

Increase in reach, engagement & fan growth
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LIFESTYLE VIDEO FACEBOOK CAMPAIGN SEP. OCT. NOV. TOTAL

REACH (Brand awareness - how many did we impact?)

Impressions 27,700,224| 41,226,775 26,189,357 95,116,356
Reach 11,225,028| 18,141,069| 16,311,683 45,677,780
Page Likes /,119 13,961 5,624 26,704
Post Reactions 51,660 170,343| 32,546 254,549
ENGAGEMENT (Users interacting and enagaging with our message)
People Taking Action 5,447,680| 10,305,536 /7,733,813 23,487,029
Post Comments 22 25,/51| 5,757 33,781
Post Shares 4,915 25,029 3,163 33,107
Link Clicks 64,477 122,451 33,674 220,602
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#happy11

18,287 posts

Goal Achieved
AL ‘7-_2.9?:' e
I(/////(((; - Total Paid Reach 3.5 million 9,320,774
»' /); - - -
Total Organic Reaoh% 4.1 million 4,690,448
Entries 5000 20,000+

...........................................................................................................................................................................................

Paid + Organic
Reach

press
happy1111

Spyfam Fly Mini

76milion 14,011,222
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FAN GROWTH

Global

France

Brazil

Russia

Latin America

Spain

START
1,224,117
366,244
5,096,920
54,155
1,409,251
1,085,540

END
1,343,596
381,011
5,175,125
57,049
1,439,323
1,147,710
TOTAL

DIFF % INCREASE

119,479 +9.76%
14,767 +4.03%
78,205 +1.53%
2,894 + 5.34%
30,072 +2.13%
62,170 +5.73%
307,587 +4.75%
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