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PROBLEM
Only 15% of overseas customers have awareness of Chinese brands 

And only 38% have trust in products made in China 

Not many international fans have a clear understanding of 11.11

1

2

1 BRANDZ TOP 100 Most Valuable Chinese Brands 2017 
2 BRANDZ Top 30 Chinese Global Brand Builders 2017: The hottest brands & the brands to watch





GOAL
Get fans who might not be familiar with Chinese brands or 11.11  

excited for the World’s Biggest Global Shopping Festival



STRATEGY
Brand AwarenessGOAL  

Increase awareness 
of AliExpress and 
key sellers 

MEASUREMENT 
Reach and exposure



STRATEGY
Brand AwarenessGOAL  

To engage with 
customers in a way 
that humanizes the 
brand and puts the 
“social” in social 
media

MEASUREMENT 
Likes, comments, 
interactionsEngagement



STRATEGY
Brand AwarenessGOAL  

To increase 
AliExpress fans and 
inspire trust

MEASUREMENT 
Fan growth

Engagement

Fans



PROJECTS
1. Lifestyle videos: Awareness 

2. #HAPPY1111: Engagement



PROJECTS

1. Lifestyle videos: Awareness



WHAT WE DID
A video series a month that SHOWED users the quality of 

products from Chinese brands 

Let users see in a fun, SHAREABLE way how Chinese brands can 
effectively fit into their lives.  

Short, fun clips, with no text or voice-over that make it easy for fans 
to SHARE across languages and cultures



September: Cooking with AliExpress



October: Bath Time with AliExpress



November: Celebrate 11.11 with AliExpress





PROJECTS

2. #HAPPY1111: Engagement



WHAT WE DID
Linked our 11.11 hashtag contest (#happy1111) to what users already like to do 

on social media: Share photos and videos of happy moments 

Thus effectively having users think of 11.11 as a part of their everyday life 

And making it easy for user’s friends to participate in the activity  
and learn about 11.11 and AliExpress 

To capitalize on the already successful Lifestyle videos, we linked the two 
campaigns using 11.11 branded imagery and endcards







RESULTS

Increase in reach, engagement & fan growth





Goal Achieved

Total Paid Reach 3.5 million 9,320,774

Total Organic Reach 4.1 million 4,690,448

Entries 5000 20,000+

Paid + Organic 
Reach 7.6 million 14,011,222






